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Headline
"Be the First to Shop Our Upcoming Collection”
Body Copy

"An exclusive sneak peek for our VIPs: Access our newest arrivals before anyone
else. Limited availability—shop now and secure your favorites today!"

+/ Only for early access subscribers!
Call-to-Action (CTA)
"Unlock Early Access"
Visual Guidance
o Use a blurred or partially revealed product image to create intrigue.

« Highlight exclusivity with premium design (e.g., gold accents, VIP badges).
o Include a countdown timer for the access period.

Visit our website at Www.CelerixPro.com



http://www.celerixpro.com/

/7 1)

CELERIXPRO

\ O §

Why This Works

The ad appeals to the audience's desire for exclusivity and being “in the
know.”

Offering early access builds trust and makes customers feel valued. The
combination of “sneak peek” and “limited availability” creates urgency
while piquing curiosity.

This format works well for brands with a loyal following who want a
first look at new products.

Visit our website at Www.CelerixPro.com
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