Limited Edition Ad

CelerixPro



/711

CELERIXPRO

\_ AL

Headline
"A Limited Edition, Just for You"
Body Copy

"Celebrate exclusivity with our limited-edition pieces. Designed for those who
value individuality, these styles won’t last long. Be one of the few to own this
unique collection.”

+! Available for a limited time only—shop now!
Call-to-Action (CTA)

"Own the Limited Edition"

Visual Guidance

o Highlight a striking image of the limited-edition product with an “Exclusive” label.
o Use a minimal, luxurious design to emphasize rarity.
« Include a counter to show the remaining stock or editions available (e.g., “Only 20

Left”).

Visit our website at Www.CelerixPro.com



http://www.celerixpro.com/
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Why This Works

Limited editions create a sense of urgency and prestige, making
customers feel part of an elite group.

By emphasizing “won’t last long” and “be one of the few,” the ad
triggers FOMO (fear of missing out), which drives immediate action.
The visual and text combination reinforces the exclusivity, encouraging

both immediate purchases and brand loyalty.

Visit our website at Www.CelerixPro.com
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